. About Discovery Communications:
@ ’I Scove r Discovery Communications is the world's number one nonfiction media company reaching more than 1.5 billion
cumulative subscribers in over 180 countries. Discovery empowers people to explore their world and satisfy their
COMMUNICATIONS™™ curiosity through 100-plus worldwide networks, led by Discovery Channel, TLC, Animal Planet, Science Channel,
ATA-GLANCE Investigation Discovery, Planet Green and HD Theater, as well as leading consumer and educational products and

services, and a diversified portfolio of digital media services including HowStuffWorks.com.
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[1] Subscriber numbers as of March 31, 2010. U.S. figures according to The Nielsen Company in the U.S. and infernal estimates where Nielsen data is not available. International figures according fo infernal dato review and external sources, where available. [2] Infernet

iraffic data from January 1 to March 31, 2010, according to comScore, Inc. [3] U.S. Hispanic networks are distributed to U.S. subscribers, but are operated by and included as part of Discovery International Networks for financial reporting and management purposes
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